In this paper we propose answering questions such as: How is the opportunity given by a creative entity to a particular creative person from a particular country represented in another country like Belgium at the international level? Can we observe the trends of art and the creative economy in the last decade? What is the underlying? Implications? By applying a cluster analysis, we map the creative economy market and look for trends according to the level of diversity in terms of art and artists or designers represented by exhibitions at international and national levels in Europe. To develop this analysis, we have established partnerships with Artfacts.net to get unique data about exhibitions in Europe.
Introduction
Previous studies on Culture and Creative economics in Belgium rarely involve Brussels separately, except Lazzaro and Lowies (2014) . There has been no research focusing on this situation in the capital and analyzed in detail. But the situation in Brussels is different from other parts of Belgium:
Compared to other parts of the country, the city is much more urban and far more cosmopolitan. As the regional capital, it is characterized by a complex network of overlapping jurisdictions and is also home to the headquarters of public and private media organizations. It has good consequences for the size and composition of the cultural and creative economy in this city.
The purpose of this study is to analysis information that is related to the making of precise picture of the economic situation by utilizing all available data. We focus on clear economic indicators, which then can be easily compared geographically and in time. Thus, we also discuss broadly the benefits of culture and creativity in encouraging innovation and urban development.
Methodology
Our methodology can be summarized as follows:
1. Definition of Cultural and Creative Economy, based on the classification of economic sector.
2. Grouping the above mentioned creative economic clusters into two alternative subdivisions, sectors and circles:
• The first is subdivision into 10 sectors. This is an Art Performance; Libraries, Archives and Museums; Photography; Art and Antiques Store; Audio visual; Print media; Mode; Advertising; Architecture and Design.
• The second divides the creative economy into a 
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4th Bandung Creative Movement International Conference on Creative Industries 2017 (BCM 2017) • Data input based on cluster level and chronologically, if possible.
• Inference to creative economic content in the form of aggregate data using estimates from the more disaggregated.
The above methodology applies to estimates of the following key measures: Type of enterprise in the sector of creative economy, turnover, added value and type of activity in the creative economy.
The study aims to explain the creative economy in Brussels and its development over time, but also into its composition, Politically, the region is governed by a linguistically arranged system that guarantees its similarities to France and the Netherlands. Linguistically speaking, the primary language spoken at home is French (38%) and only 5% of the number of pure Brussels-speaking Brussels (BRIO Brussels Informatie, Documentatie en Onderzoekscentrum, 2013).
Definition of the Creative Economy
The definition of a creative economy varies in literature and currently no single definition is widely accepted, although there is considerable overlap between the studies. 
Classification of economic activities
The category standardization does not fully understand the differences between activities, making it difficult to know precisely what activities a particular company does, especially for a company doing some activities and for service providers. More worrying that creative economy-based jobs fail to be understood by the public sector. Similar problems can be observed for nonprofits. We still choose to display our analysis based on the creative industry classification to allow for comparison of our results with previous research and to utilize existing official statistics, whereby the more creative ones are closer to the concentric circle model center. Looking at job data can complement our view of culture and creativity in the economy. It is important to note that this analysis does not take into account changes the definition given above, but rather intended to be given an additional perspective regarding the term 'Culture and the Creative Economy' which will continue to refer to sector classification. The attractiveness of your economic creative conception includes all workers in the field of creative economic work in the idea that creative work is done across all economic activities rather than concentrated in sectors whose main activities can be characterized as Culture or
Creative. Since software developers and web designers are among these creative economic jobs, and because actors are looking for jobs in many different sectors, we also suspect the number of creative professionals working outside the creative economy of the economy can continue to grow.
Conclusions
This study has measured and mapped Culture and Creative Economy in the Brussels region in various dimensions. Using standard sectoral delineation approaches, we show such things as: a larger creative economy takes place in Brussels than in other parts of Belgium.
This may be partly due to urban character, this is also reflected in the manner in which the creative economic composition of Brussels is different from its composition in 
